
   

EBU December 2025 

Advertising Sales and Management for English Bridge 

The EBU is the national body for Duplicate Bridge in England.  It is a ‘not for profit organisation’ which 

currently has a membership of around 50,000 and a turnover of approx. £1.4 M.   

English Bridge is the EBU members’ magazine.  It is, by its very nature, a magazine about bridge for the various 

bridge playing communities that exist within our membership, the vast majority of whom are club players. It is 

printed four times a year but is also available online and there is also an annual online-only magazine, 

Discovery, aimed at less-experienced players. Online copies of English Bridge for the past 12 months are 

restricted to members only. Older magazines are freely available via the website (www.ebu.co.uk) 

The EBU accepts adverts from those who supply bridge products and services.  It would like to increase further 

its advertising from other service and product providers, but it cannot compromise the nature of its members' 

magazine, the content being about duplicate bridge. 

The readership of the magazine is an attractive demographic to those advertisers who find it difficult to reach 

the 50+ market.  The EBU has, in the past, used Experian to undertake some demographic research of its 

membership database. The information derived from the match helps the EBU profile its membership into 

groups and types. There is a predominance of ‘retired’ and ‘nearly retired’ ‘golden empty nesters’ and 

‘provincial privileged’ and ‘high spending elders’. 

The EBU has some website advertising and wishes to develop this further. 

Role Description: 

• Maintain a good relationship with our existing advertisers 

• Identify potential new advertisers 

• Supply technical data to advertisers 

• Maintain the integrity of our advertising pricing policy 

• Liaison with head office re licensing advertised bridge events  

• Provide typeset adverts of the correct technical quality to the Editor 

• Send invoices and chase payments 

The successful applicant will be self motivated, well organised and have experience of selling magazine advertising. 
They will be IT literate and able to work from home and attend Editorial Board meetings five times a year after the 
publication of the magazine. At present these meeting are held online using Zoom. 

They will report to the Chief Executive and liaise regularly with the Editor and Chair of the Editorial Board. 

Time commitment - 10 days per issue. 

This position will be via contract and the remuneration is negotiable, to include an element of commission. 


