
Key goals for your web 
site



Why web sites matter

• A shop window for your club
• A shop window for the game of bridge
• Used by search engines and more to provide information about your club and 

about bridge



Making an impression

• It is like meeting a person: impressions are formed not just on what is said but 
also on appearance, manner, character

• The ideal web site reflects the character of your club. Friendly? Welcoming? 
Up to date? Is it active at all?



Search engine optimization

• Nothing to worry about but …
• Write the things that you want search engines to find
• Fresh and up to date content helps too



Learn bridge now!

• The game of bridge urgently needs new players and younger players
• The EBU would love to see every web site guide enquirers towards learning 

the game
• Ideally this is for your own classes, or classes run nearby
• If a club wants to start teaching – we want to help them!
• The EBU now provides a fallback for clubs unable to offer teaching on their 

own
• This means your site can link either to your own classes, or to the EBU fallback



We have club and teacher directories …



Our new “Find a bridge teacher” form



We can provide ready-to-go panels that can 
be dropped into a BridgeWebs site
• Modify as you want or do your own!



Tips for your web site one: Your key messages

• Identify your key messages
• Is the bridge club active?
• What is the schedule of forthcoming events?
• Where are the results?
• Where does the club play? What do I need to do in order to attend?
• How can I learn bridge here?

• Put key messages or links to them “above the fold”



Tips for web sites two: test on mobile

• Every web browser has tools built in for testing web sites
• On Chrome, Edge and Firefox, press F12
• On Apple Safari, use the Develop menu
• You don’t need to understand the technical details! Just try “Device 

emulation” to see what it looks like on small screens
• It can be a bit of a shock!



Device emulation



Tips for web sites three: be short and punchy!

• Attention spans are short
• Use short sentences and short paragraphs for clarity. Cut out words that do 

not add meaning
• Pictures are great – especially good pictures! Crop photos to focus on the main 

subject (Windows Paint is great!).
• Ruthlessly purge anything out of date



Tips for web sites four: Design matters

• Not many of us are fantastic web designers. Do not worry!
• Do not paste content from Word! It rarely works out well.
• Paste into Notepad (Mac: TextEdit set to plain text) to remove formatting
• Avoid very long lines (hard to read) or anything that needs horizontal scrolling
• Take advantage of the “themes” available in your web platform. Probably 

better than we can do on our own!
• Use common sense. Readable? Looks good?



Summary

• Take the web site seriously. It does make a difference!
• Identify key messages and make them stand out
• Test on smartphones and tablets
• Have a prominent and effective “Learn bridge” offer
• Keep working at it, it is not like printed material as you can change it any time!


